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Created specifically for undergraduate students, this concise text covers the essential concepts of global
marketing with the aid of extensive real-life examples and cases. It offers balanced coverage of developed
and devel oping markets, including insights into the often-overlooked markets of Africa, Latin America, and
the Middle East.

While written in a student-friendly style, the text is comprehensive in its coverage of topics. The authors
extensive research and consulting experience allows for current coverage of awide array of topics. An early
introduction to culture and marketing prepares students to integrate cultural analysis throughout the course.
A chapter dedicated to the understanding of global and local competitors sets the stage for ongoing
discussion of both buyers and competitors in an increasingly competitive global market.

- Each chapter begins with a recap of one company's recent experience with global marketing to illustrate
and preview key chapter ideas. Thisfeatureis followed by an outline of chapter topics and a set of learning
objectives, helping students to identify and assimilate important concepts.

- World Beat boxed inserts offer timely (and often humorous), real-world examples from global
marketers—Ilarge and small—operating in North America, Europe, Africa, and Asia, and the Middle East.

- In keeping with the text's interactive approach, marginal icons prompt students to visit the textbook website
for additional readings, links to relevant sites, updates of current events relating to each chapter, an online
research project, and an ACE Practice Test for each chapter.

- Short end-of-chapter cases often refer specifically to chapter content and test the student's ability to apply
key ideasto the case. Six longer cases supplement the shorter cases and facilitate integrated learning
experiences.

- An extensive suite of supplementsincludes over 25 PowerPoint dlides per chapter (downloadable from the
textbook web site) that combine clear, concise text and art. A video package features various companies
facing the challenges of global marketing.

- Two-color text and graphics as well as pictures (black and white and color) engage students visually and
enhance the learning experience.
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From reader reviews:
Brian Pena;

In other case, little men and women like to read book Global Marketing. Y ou can choose the best book if you
appreciate reading a book. Provided that we know about how is important any book Global Marketing. Y ou
can add expertise and of course you can around the world by a book. Absolutely right, mainly because from
book you can know everything! From your country until finally foreign or abroad you will be known. About
simple matter until wonderful thing you may know that. In this era, we are able to open abook or perhaps
searching by internet device. It is called e-book. Y ou can utilize it when you feel bored to go to the library.
Let's go through.

Melinda Miller:

Reading a book for being new life style in this calendar year; every people loves to go through a book. When
you read a book you can get awide range of benefit. When you read textbooks, you can improve your
knowledge, because book has alot of information into it. The information that you will get depend on what
sorts of book that you have read. If you want to get information about your analysis, you can read education
books, but if you act like you want to entertain yourself look for afiction books, this kind of us novel,
comics, and also soon. The Global Marketing will give you new experience in examining a book.

Gale Gibbs:;

Y ou can spend your free time to see this book this reserve. This Global Marketing is simple bringing you can
read it in the area, in the beach, train in addition to soon. If you did not have much space to bring typically
the printed book, you can buy the e-book. It is make you simpler to read it. Y ou can save the book in your
smart phone. Therefore there are alot of benefits that you will get when you buy this book.

Michelle Labat:

As a student exactly feel bored to be able to reading. If their teacher questioned them to go to the library in
order to make summary for some book, they are complained. Just tiny students that has reading's spirit or
rea their hobby. They just do what the teacher want, like asked to the library. They go to generally there but
nothing reading seriously. Any students feel that reading through is not important, boring along with can't
see colorful images on there. Yeah, it is to be complicated. Book is very important in your case. As we know
that on this age, many ways to get whatever you want. Likewise word says, ways to reach Chinese's country.
Therefore this Global Marketing can make you feel more interested to read.
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